“Tap to Pay with Visa at McDonald’s DriveThru”

Terms and conditions

The “Tap to Pay with Visa at McDonald’s” (“Campaign”) is a joint promotion, organised by Gerbang
Alaf Restaurants Sdn. Bhd. (Company No: 198001011565 (65351-M)) a company incorporated in
Malaysia and is the developmental licensee of MCD Global Franchising Limited with all the rights to
own, develop, operate and manage McDonald’s restaurants in Malaysia (hereinafter referred to as
“McDonald’s”) and Visa International (Asia Pacific) LLC — Malaysia Representative Office
(hereinafter referred to as “Visa”) (collectively referred to as the “Organisers”). The Campaign is
open to all new and existing principal and supplementary cardholder(s) of Visa Credit, Debit and
Prepaid card issued in Malaysia and outside of Malaysia by any authorized financial institution
(“Visa card”).

The Campaign period shall commence from 1% Septembe2021 to 30" September 2021, both dates
of which are inclusive in the campaign period (“Campaign Period”).

Each successful contactless payment transaction of minimum RM25 in a single receipt with Visa
card at participating McDonald’s Drive Thru outlets, Visa cardholders will get a Medium Fries and
Medium Soft Drinks for FREE. Contactless payment transaction herein refers to a transaction
where Visa card is being tapped (and not inserted) at the card reader screen. Any transaction made
with a Visa card, BUT inserted or dipped to a card reader/terminal for payment shall be excluded
from the eligibility. (“Offers”)

McDonald’s Drive Thru outlets nationwide will be participating in this campaign including its
Franchisee Drive-Thru outlets.

Redemption of FREE Medium Fries and Medium Soft Drinks are based on first-come-first-serves
basis, while stocks last, capped at maximum of 100,000 redemptions.

The Organisers have the sole and absolute discretion in determining the Participant’s eligibility to
participate in the Campaign and/or entitlement to receive any prize. The Organisers reserve the
right to disqualify at any time, whether during or after the Campaign Period, any Participant that
has failed to comply with the terms and conditions of the Campaign or is suspected or found of
tempering with any aspect of the Campaign. In the event of a disqualification after the Offer have
been awarded, the Organisers reserve the right to demand for the return of the Offer or payment of
their equivalent value from the disqualified Participant.

All Offers are awarded by the Organisers and/or their sponsors on an “as is” basis and are accepted
by the winners without warranty or guarantee of any kind, whether express or implied. The
Organisers and/or their sponsors shall not be liable for any damages, losses, claims, costs or
proceedings incurred or suffered by any person(s) as a result of their participation in the Campaign
and/or acceptance of the Offer.

Winners must abide by the Terms and Conditions of the Organiser’ sponsors and/or other third
parties in arranging and/or providing for all the Offer, including any Terms and Conditions attached
to all the Offer, if any.

The Organisers reserve the right, at their absolute discretion, to substitute any of the Offer with any
other Offer of similar value without any prior notice to the winners.



10. The Offer are non-transferable, non-assignable, non-returnable and not exchangeable for cash,
credit, voucher and any other item in part or in full value.

11. The decision of the Organisers in all matters relating to this Campaign shall be final and binding. No
further correspondences, queries or appeals in respect of any decision of the Organisers shall be
entertained.

12. The Organisers reserve the right to postpone, reschedule, cancel, shorten or suspend the Campaign
Period and/or terminate the Campaign at any time without prior notice or reason.

13. The Organisers reserve the right to vary, modify, add, delete and/or amend any of the Terms and
Conditions herein at any time at their absolute discretion without any prior notice. Any new or
amended Terms and Conditions shall supersede the existing Terms and Conditions with immediate
effect. The Participants shall not be entitled to claim any compensation from the Organisers for any
and all losses and/or damages suffered or incurred as a direct or indirect result of any of the
foregoing acts by the Organisers.

14. By participating in this Campaign, Participants agree to be strictly bound by the Terms and
Conditions of the Campaign, the decisions of Organisers and all Terms and Conditions imposed by
any sponsors in relation to the Offer.

15. The Organisers shall be the final authority to decide on the interpretation of the Terms and
Conditions herein and as to any other matters relating to the Campaign.

16. This Campaign and the Terms and Conditions herein shall be governed by the laws of Malaysia.

Disclaimer

1. By participating in the Campaign, all Participants agree and acknowledge that all intellectual property
rights thereto shall belong to the Organisers and/or their sponsor(s) respectively and/or their respective
affiliated and related companies, as the case may be.

2. By participating in the Campaign, all Participants agree and consent to the collection, use, processing,
transfer across borders and/or disclosure of their personal data by the Organisers, their sponsor(s),
agencies and/or their respective affiliated and related companies for the purposes of any advertising,
promotion, event or publicity in any form or media in any manner and any time that the Organisers
deem fit (“Publication”) for and in relation to the Campaign without any prior notice to the Participants.
This includes, without limitation, the Participants’ names, photographs, images or likeness. The
Participants shall not be entitled to claim any ownership and/or other forms of compensation for such
Publication.

3. The Organisers, their sponsor(s) and/or agencies (including their respective affiliated and related
companies) shall not be held responsible and/or answerable to any direct, indirect, incidental,
consequential or punitive damages, losses or whatsoever liabilities that arise from any Publication
including but not limited to the posting of the same on the Organisers’ and/or their sponsors’ websites
and/or social media pages, including without limitation to Facebook.




